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The marble and granite that is now so typically seen in U.S. houses today was not always
there and MS International's efforts in this regard have helped to spread the use of a building
element that has been prolific the world over.
Shah estimates that only about 2 percent of U.S. homes had stone in 1987, but
approximately 8 percent have it today.
He said stone is not really a tough sell because stone has classic colors, which despite
trends and styles, is always in vogue. "Mother Nature gives a very classic color that people
just don't want to change," he said.
Stone is also a good investment. "It gives a homeowner a longer-lasting value to their
home," Shah added.
An expanding customer base led to more expansion for MS International. In 1994, the
company started its expansion across the United States with a location in Chicago followed
by six more over the next decade. In 2004, the company moved to a 13-acre site in Orange.
Shah takes great pride in playing a part in the proliferation of stone. "The use of the
decorative power of stone is worldwide," he said. "Now it is in homes everywhere."
But there is another element to MS International's success that gives Shah a great sense of
accomplishment for spending most of his professional career in the stone business — a
strong connection to the earth and finding a purposeful use to a natural resource.
"I have a very big passion for natural stone," he said.
Though nature was a part of Shah's upbringing — having lived in a small rural city outside of
Bombay — he admits that his passion for working with natural resources came after starting
his stone business. Shah speaks with an obvious respect when talking about dealing in
stone and bringing something that is 100 million to 800 million years old to people for use in
their everyday lives.
"It doesn't matter which country a stone comes from, Mother Nature made it — it is so old,"
he said. "But [natural] stone has stood the test of time for millions of years."
"You put a stone in your home and you can look, touch and feel how Mother Nature was
millions of years ago," he added.
He calls natural stone "man's best friend." Pointing out that it has been used by man
throughout history for tools, to start fires, for shelter and as the building blocks for structures
of all kinds.
Shah is also proud of the natural stone industry's ability to adapt to today's technology to
improve the finished product, but to also contribute to the rural workforce — since most
quarries are in rural areas — in a time when most are following work from rural to urban
settings. According to him, MS International is responsible for 40,000 jobs in India and
100,000 jobs worldwide.
In June, Shah was named Ernst & Young Entrepreneur of the Year in the distribution
category in Orange County, but despite being gracious of the honor bestowed on him Shah
simply looks at his success with MS International as necessary to serving as an ambassador
for natural stone.
His wife has always served with him in this role and now Shah also has the aid of his two
sons, Raj and Rup, who both serve as executive vice presidents of MS International.
"We really believe natural stone should be both accessible and affordable to the consumer,"
Shah said. "Our goal is to find stone from far countries, but make it affordable to the average
consumers."
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